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SYNOPSIS: 
Seven ordinary 
Americans who, for 
the first time in their 
lives, have left their 
comfort zones and 
become involved in 
gun violence 
prevention, voting 
rights and 
immigrants’ rights. 



STRATEGY

VISION 

Everyone has the power to drive meaningful change

TIMELINE

November 2019 to November 2020 (Election Day)

CAMPAIGN

Strategy design and full implementation: development of key 
promotional assets, website and social media presence, film festival 

circuit, outreach to 300+ venues nationwide, screening tour 
management (including transition to virtual screenings), partnerships 

development, and educational/digital distribution.



STRATEGIC PARTNERS

2021 Turner Legacy Award



CAMPAIGN MODEL

❖ Film Festival Screenings
❖ Impact Tour (in person or 

virtual) followed by Q&A 
sessions with partners, panel 
discussions and fireside chats.
DVD and Blu ray sales ( home 
use)

❖ Streaming via Vimeo for home 
use

❖ SVOD via Ovid.TV
❖ Educational distribution on 

Kanopy

❖ 90+ Screenings: https://www.activizedfilm.org/screenings

https://www.activizedfilm.org/screenings






FILM FESTIVAL TOUR

❖ ThinLine
❖ Longleaf Film Festival
❖ WorldFest Houston
❖ Roxbury Int. Film 

Festival
❖ Chagrin Documentary 
❖ Crested Butte Film Fest
❖ Boston Int. Latino Film 

Festival
❖ Free Speech Film Fest
❖ Golden Door

❖ Mystic Int. Film Festival
❖ GlobeDocs
❖ Harlem Int. Film Festival
❖ Raleigh Film & Arts
❖ Arlington Int. Film Festival
❖ TallGrass Film Festival
❖ Social Justice Film Festival
❖ American Insight
❖ St. Louis International Film 

Festival



SOCIAL MEDIA HIGHLIGHTS



SOCIAL MEDIA HIGHLIGHTS



“ART IS A FORM OF ACTIVISM AND EXPRESSION. 
YOUNG PEOPLE CAN MAKE A DIFFERENCE”

TAKEAWAYS FROM THE AUDIENCE

“KNOWING THAT PEOPLE ARE OUT THERE WORKING TO 
MAKE CHANGE GIVES ME HOPE THAT THINGS ARE NOT AS 
HOPELESS AS THE SOMETIMES SEEM”

“I LOVED HEARING ABOUT HOW THE 
PRODUCERS FOUND THE ACTIVISTS TO BE 
INTERVIEWED. IT MADE ME HOPEFUL”

“I WAS INSPIRED BY THE COURAGE 
AND COMMITMENT OF THE ACTIVISTS 
AND WOULD LIKE TO DO MORE 
MYSELF”

“I THINK THE LAWYER SAID WE OFTEN 
SAY “ SOMEONE SHOULD DO 
SOMETHING” - WE ARE THAT SOMEONE”



PUBLICITY & IMPACT ASSETS

❖ WEBSITE

❖ POSTCARD

❖ EPK

❖ SOCIAL CLIPS

❖ SOCIAL CHANNELS 

(Twitter & Facebook)

IMPACT FORMS, SURVEYS:

❖ Post Screening Survey

❖ Screening Guide

❖ Screening Request Form

❖ Virtual Screening Request 

Form

Developed by Twin Seas Media:

❖ Post discussion screening guide in partnership with Blueshift 

Education.



STREAMING

Broadcast: Free Speech TV: 

24-hour television network and multi-platform digital news 

source, currently available in 37 million television homes 

nationwide. Broadcast premiere: October 28, 2020.

VOD and SVOD: OVID.tv and Vimeo on demand.

Educational streaming:  

KANOPY: on-demand 

streaming video platform for 

public libraries and 

universities.  May, 2021 launch.
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